


Table of Contents

Go Lokal

The Corporate Logo

Logo Construction éuide
Solihiya Construction Guide
Typography

Corporéte Colors

Color Paieftes
Unacceptable Applications
Stationery

Applications

O 0 N O 1 A W N A

—h
o



Go Lokal
A Filipino Concept Hub

GO LOKAL! is a concept retail store showcasing quality and innovative Philippine products crafted,
designed, and produced by the country’s micro, small, and medium enterprises (MSMEs). It serves as a
marketing platform for our MSME's to gain access to the lucrative local consumer market, and ultimately,
to the global export market.

Initiated by the Department of Trade and Industry (DT1) in collaboration with selected retail partners,
Go Lokall is an excellent marketing avenue provided for free by the DTl and its retail partners for MSME

incubation, marketing, and branding.

DTl Secretary Ramon Lopez envisions GO LOKAL! as an opportunity for the country's micro and small
enterprises to go mainstream and test the marketability of their products without incurring the high
costs of operating retail outlet. By offering only products of quality, unique design and compelling
narratives, GO LOKAL! is meant to inspire our entrepreneurs to level up and meet global standards.

it is likewise a vehicle to discover emerging suppliers and new products with high market potential.

Societal Goal

GO LOKAL! advances inclusive growth by driving MSME development, generating jobs and promoting
meaningful livelihood. It provides market access to hundreds of MSME’, as well as contributes to the
upliftment of communities and other vulnerable sectors of society by apportioning part of store sales to

community-based projects including drug rehabilitation.

Contact

For Inquiries, get in touch with the

Program Management Office

Office of the Assistant Secretary

Trade and Investments Promotion Group (TIPG)
+632.890.4808

Bureau of Domestic Trade Promation (BDTP)
+632.751.3223

Department of Trade and Industry (DTI)
golokalph@dtigovph
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The Corporate Logo

The Go Lokal logo is superimposed on a beige
solihiya background. Solihiya, also known as caning,

is a centuries-old Filipino weave popularly used in
wooden furniture. In its original form, rattan strands
are woven into an intricate sunburst design. As used
in the Go Lokal logo, therefore, the solihiya symbolizes
the tradition of excellence among local designers,
craftsmen, and other types of artisans.

The three pointed triangular figures over letter G stand
for Luzon, Visayas and Mindanao; improved products,
leveled up gaining, penetrating bigger markets

getting more mainstream. The exclamation point is an
exclamation of coming on our own. The tail of the letter
L mean evolving nationalism and the love of country.

Size_and Scaling

The logo may be applied in various sizes, but
must follow the correct scaling and minimum
allowable size. The minimum allowable size for
reduced version is 1”in length.

Cle_ar Zone Area

The Go Lokal logo should always be surrounded
by a generous clear zone area."X" is determined
by the width of one unit of solihiya pattern. The
imaginary clear space, equivalent to 1X, must be
free from typographic, photographic or any other
material to avoid visually distracting elements.
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Logo Construction Guide

Note: The thickness of the white outline of the logotype is equal to the thickness of a solihiya strand.




Solihiya Construction Guide

A solihiya pattern occupy 18 x 18 squares (Fig. A). A strand is 1 square thick. The slanted strands are angled 45
degrees. Gradient is applied to the strands for a 2D effect. Combined together, the pattern simulates a weaved
solihiya {Fig. B). Grey graphics at the center shows the starting point of the weaved pattern. The pattern is
reduced to 75% opacity in the final logo {Fig. C)
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Typography

Primary Font

The ITC Avant Garde Gothic Std font family includes 20
weights — 10 uprights and 10 italics. It is characterized
by excellent legibility in both — web and print design.

Extra Light
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Figures and Spec'al Characters

Fq_nt_Heirarchy |

Myriad Pro Regular {Secondary Font) -6 pt Type /12 pt Leading

H d I : Copy/Bodytect
LA e Q ______ I _ne _______________ Myriad Pro Regular (Sccondary Font) - 11 pt Type / 13.2 pt Leading

ITC Avant Garde Std Book - 36 pt Type / 43.2 pt Leading

Myriad Pro Semibold {Secondary Font) - 18 pt Type / 21.6 pt Leading

H @O d el Subheads Sections

TTC Avant Garde Std Extra Light - 48 pt Type / 57.6 pt Leading Myriad Pro Semibold (Secondary Font) - 24 pt Type / 28.8 pt Leading
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Corporate Colors

The logo may be presented in full color or in black and white. When applying the logo in color, the
corresponding Pantone® color codes or CMYK should be followed.
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Pantone® 466 C Full Color Signature
C-12, M-22, Y-43, K-0 Should only be applied against a White background
14
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Pantone® Black C Black & White Signature
G0, M-0, Y-0, K-100 {black and white printing)

Should only be applied against a White background



Color Palettes

Primary Palette
Pantone® 466 C Pantone® Black C Pantone® 7535 C
12, M-22, Y43, K0 C-0, M0, Y-0, K-100 0, M5, Y-16, K29

Complimentary Palette

Pantene® 7503 C Pantone® 466 C Pantone® 7506 C Pantone® Black C Pantone® 7681 C
C-0, M-15, Y-45, K-42 C-12, M-22, Y43, K0 C-0, M-8, Y25, K0 C-0, M-0, Y-0, K-100 C-35, M-22, Y-0, K-12



Unacceptable Applications
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TRADE & INDUSTRY
BPHILIFPINES

GUIDELINES FOR THE USAGE OF
GO LOKAL! LOGO IN COLLATERALS

The Department of Trade and Industry (DTI) presents the Go Lokal! (GL) brand as one of its
own, demonstrating that independent identities under its wings can work together, leveraging
on each entity’s distinctive strengths to provide customized services and continuing assistance
to MSMEs.

How to Use This Guide
Below is an overview of the Golokal! visual identity system applicable to both print and online

uses. It is important to determine the parameters of usage, application or presentation,
whether internally or externally, to ensure brand integrity and consistency.
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No logo or brand identities that carry the name of Go Lokal! or its member partners
may be created without conforming to the system outlined in this guide.

It aligns Go Lokal! with the institutions under the DTl as well as its other programs and
projects into one solid representation, allowing clear and consistent presentation to all
stakeholders.

%+ The Go Lokal branding system uses a distinct visual identity comprising of official
logos, colors, and typography. Together, they represent the dynamism and energy of
the GL brand.

The GL logo can be used when the situation reflects collaborative involvement of the
DTI family, its suppliers and its partners and when the messaging/materials warrant a
united image
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PARTNERSHIPS

Every GL partnership once established should be reflected consistently in all materials.
For collateral guidelines, please refer to the Corporate Logo page for the cormrect construction,
uses and placement of the GL logo on materials such as business cards, stationeries, posters,
brochures and web banners.

For websites of other entities under the DTl or manufacturers/suppliers that have their
independent URLs, headers should show GL logo in parallel with the entity's own,
appropriately sized and positioned to present a collaborative-partnership project. The role of
GL in the partnership project should be accurately described in “About Us” page.

Sponsors should clearly be identified in footer or separate tab.

For materials not mentioned herein, follow website's header design with partner and
(L logo balanced appropriately

Guidelines for the unacceptable uses or presentations of the GL logo

* Alter existing logos in any way

» Create unauthorized logos using new colors, fonts, images, or
taglines

» Break up logo components to use them individually

« Create unauthorized images that attempt to maintain or duplicate
the GL brand

= Continued use of outdated logos without approval to use
11




